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Rob Evong is back in school this 
fall. The 22-year-old has a fine arts 
bachelor degree in film from NSCAD 
University but is studying sciences at 
Dalhousie.

It’s difficult to find steady, paid 
work in the film industry of Nova 
Scotia. Like Evong, many young, 
independent filmmakers need to 
find ways to support themselves  
outside of the industry. 

“I finished a degree and I did get 
work on films. However, it wasn’t 
consistent enough to pay the bills 
and a lot of the time when I did work 
it was volunteer,” Evong says.

While on the set, he’s done every-
thing from lighting to working a 
camera. He runs a lot of errands. He 
also writes, directs and produces his 
own projects. 

Evong describes his film experi-
ence as working very hard for very 
little pay. In 2007, he worked on the 
locally funded and broadcast short 
film, The Motorcycle, which won 
the CBC/Film Nova Scotia Bridge 
Award. He was involved in two  

projects entered at the 2008 Atlantic 
Film Festival: New Skin, and God’s 
Country.  He also worked on The 
Colours of Exile, which was shown 
at this year’s festival. Next month, 
Eternal Kiss premieres in Shelburne, 
N.S. Evong worked as the first  
assistant camera operator on the 
film.

Many recent film grads share 

Evong’s difficulties finding  
consistent work. Financially, they’re 
struggling to survive. 

Debt is the biggest challenge 
facing graduating students, says Dr. 
Darrell Varga, who teaches film at 
NSCAD and is the Canada research 
chair in contemporary film & media 
studies.

“Creativity, ingenuity, innovation – all 

the things we supposedly want 
in the Canadian economy – are 
hampered, I would say, by debt 
 obligations.”

In addition to the thousands of dol-
lars students pay in tuition and fees 
each year (see sidebar on page 2), 
many of them are also spending thou-
sands more on their own production  
materials, says Varga.

Evong faced those debt obligations 
this spring when he completed his 
degree.

“The reality is that you can be pas-
sionate about something and love it 
but … you have to pay the bills and 
live, so I found that it was quite scary 
graduating,” he said.

>>See Film jobs on Page 2

JENNIFER PAWLIK

Rob Evong has a  bachelor of fine arts degree  in film from NSCAD University and has worked on award-winning films, but says local film jobs are scarce.

Well, baby, that’s show business for you
Filmmakers are going to school and getting the training, but can’t seem to make a living in Nova Scotia

“Creativity, ingenuity, 
innovation — all things we 
supposedly want in the 
Canadian economy — are 
hampered, I would say, by 
debt obligations.

Darrell Varga
NSCAD University  
professor of film

 This week’s Focus: The film industry in Nova Scotia 

N.S. film and the rising dollar >> p. 3                      Screen scarcity at the film fest >> p. 4                            Fostering local talent >> p. 5                                 
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The first movie I remember 
watching was Alice in Wonderland.

I remember dashing down to 
Three’s Company Movies to rent 
the Disney classic. I can recall my 
excitement as my mother carefully 
handed me a five-dollar bill - $2 
for the movie, plus a little extra 
for cherry blasters, fuzzy peaches, 
and other assorted penny candy.

Day after day I watched Alice 
tumble into Wonderland. It was no 
surprise that Bob, former owner 
and sole employee of Three’s 
Company Movies, eventually told 
me the film was mine to keep.

Since I was a child, I have found 
movies entertaining. I like watch-
ing them and I recognize them 
as an important art form. But I 
know absolutely nothing about the 
industry, especially the industry 
in Nova Scotia. My curiosity was 
the drive behind The Commoner’s 
focus on film this week, but I do 

not think I am alone.
Apart from the Trailer Park Boys, 

many Nova Scotians do not have a 
clue what the film industry means 
to our culture and government. But 
there is a long reel of film wrapped 
around our province. 

Film Nova Scotia, a provin-
cial corporation dedicated to 
promoting film, says our prov-
ince had a record breaking year 
in 2008, raking in $150 million 
from film production. This was 
a direct result of the Nova Scotia 
film tax credit, which offers up 
to 65 per cent of labour expen-
ditures and 25 per cent of total  
production costs.

And of course, you know some-
thing about the Atlantic Film 
Festival, if only that it exists. 

This year, the festival faced the 
economic downturn when spon-
sors slashed budgets. The federal 
government and the four Atlantic 
Provinces stepped in and contrib-
uted $150,000 to the festival, and 
opening night was billed as the 
greatest turnout in the festival’s 
29-year history.

But not everything is dollars 
and cents. The festival can only 
show so many films by local  

filmmakers leaving fewer oppor-
tunities to showcase their work. Of 
the 235 festival screenings, only 62 
were Nova Scotian films.

Out in the field, recent gradu-
ates of the NSCAD University film 
department are feeling disheart-
ened, and finding it impossible to 
find a job in their native province.

Organizations such as the 
Atlantic Filmmakers Cooperative 
are working hard to support local 
filmmakers, running education 
programs, rent out equipment, 
and showcasing foreign and  
independent films.

After learning more about the 
film industry in Nova Scotia, my 
conclusion is this: the industry is 
on its feet, but needs to reach its 
hands out to the little guys.  Local 
filmmakers are struggling in a 
thriving industry.

My childhood favourite was a 
multi-million dollar production. 
But perhaps my parents could have 
taken their little red-head to Video 
Difference to browse through the 
local movies. 

It is worth a look. 

(continued from page 1)

Despite a strong work ethic, a 
lack of opportunity in film pushed 
Evong to return to school.

“Unfortunately, film doesn’t give 
us the opportunity to put all of that 
energy into film,” Evong said.

Film Nova Scotia reports more 
than 1,000 crewmembers and talent 
working on film and television pro-
ductions across the province. But 
it’s likely that those technicians 
and actors seek work outside the 
film industry as well, say Evong and 
others in the local film industry.

From union dues to a lack of studio 
space to limited funding, filmmak-
ers and workers in Nova Scotia face 
many obstacles in their quests to 
find success here, says Tim Tracey, 
a broadcast television technician 

at the University of King’s College. 
Tracey graduated from Mackenzie 
College and CompuCollege in 2001 
with a diploma in design.

Film Nova Scotia administers 
funding programs and provides 
access opportunities, including 
forums and workshops, to help 
the local industry thrive, says Ann 
MacKenzie, the corporation’s presi-
dent and CEO. A priority for Film 
Nova Scotia is to support “compa-
nies of a small, mid and large scale 
to achieve a diversified industry in 
terms of projects, number of com-
panies and size of companies,” she 
added.

While local independent film-
makers have the training they 
need, getting involved with these  
companies and projects can be 
tricky.

Evong knows this all too well.
Martha Cooley, program and 

membership coordinator for the 
Atlantic Filmmakers Cooperative, 
recognizes the difficulties of 
“having the money to make your 
own work while also holding down 
a job.”

“There’s just not as much funding 
because we’re a smaller province,” 
she added.

Organizations such as the 
Atlantic Filmmakers Cooperative 
and the Centre for Art Tapes 
are helping local independent  

filmmakers. In offering seminars, 
showcases, equipment rentals and 
more, these groups help people 
overcome industry challenges.

The cooperative also aims “to 
bring filmmakers together and help 
build … community and support,” 
Cooley said.

Besides working at King’s, Tracey 
also makes time to work on his 
films. 

“I balance being a technician and 
an artist,” he says. 

Tracey earns a living in his field 
however he can.

 “I work for other people that have 
funding to help with their projects 
and take that money and put it into 
funding my films, essentially.”

He runs Machine Productions 

Film jobs

Nova Scotia’s young, independent 
 filmmakers face an array of financial 

burdens

• $6,231.82 = total tuition and fees at NSCAD University for 
one year of studies.

•$3,700 = one year’s tuition at NSCC for full-time advanced 
diploma programs

• $17.51 = the price of Filmmaking for Dummies from 
Amazon.ca

•$180 = a production membership with the Atlantic  
Filmmakers Cooperative

•$1,199.99 = the cost of one VIXIA HF S100 Flash HD 
 Camcorder from the Canon e-store

•$1,199 = the price of Final Cut Studio from the online Apple 
Store (Canada)

“I finished my degree 
and I did get work on films. 
However, it wasn’t enough to 
pay the bills and a lot of the 
time when I did work it was 
volunteer.

Rob Evong
NSCAD Film Graduate

and recently completed work on  
Grit Town, a feature film he’s been 
doing on and off for five years.

“If you’re trying to make a name 
for yourself independently, you just 
have to be willing to sacrifice just 
about everything and to never give 
up,” he added. 

Evong says the practical  

experience of being on the set and 
not just his training at NSCAD, truly 
taught him what he knows about 
the film industry here.

“You work as a team. And you 
force yourself and the person next 
to you to improve and get better at 
what you do.”



October 23-29, 2009 Focus on Film 3

Page layout: Samuel ramoS 

N.S. has an edge over big film players
daniel auStn
daniel.austin@gmail.com

The Nova Scotia film industry is 
small compared to those in Toronto, 
Vancouver, and Montreal.  The three 
cities are in the middle of what enter-
tainment trade magazine Variety 
calls a “war over incentives” in an 
effort to attract lucrative foreign  
productions.  

But in Nova Scotia, the movie indus-
try is showing encouraging signs of 
growth.

The Canadian Film and Television 
Production Association says in 
2007-08, film and television pro-
duction in Canada generated $5.2 
billion in revenue. Foreign films pro-
duced in Canada accounted for $1.8  

billion, 78 per cent of which came 
from American productions.

This was in spite of the rising 
Canadian dollar that made film-
ing in Canada more expensive for 
Hollywood producers.  Cities and 
provinces have tried to keep these 
lucrative productions in Canada with 
tax breaks on Canadian labour costs. 

In Nova Scotia, film productions 
can receive a tax credit for up to 65 
per cent of their labour costs.  Carolyn 
Horton, director of finance for Film 
Nova Scotia, says the credit “draws 
many companies to come to Nova 
Scotia to film and encourages them to 
stay.”

Film Nova Scotia is the agency 
responsible for the tax credit on 
behalf of the Department of Finance.  

The department says the credit is 
directly responsible for the province’s 
film industry’s best year on record in 
2008-09.  The industry saw $150 mil-
lion in production activity during the 
year.

“For what the tax credits are 
intended, they do a great job,” says 
Tim Reed, who works as a film and 
television producer in Nova Scotia for 
Red Reed Pictures. “It’s been a very 
busy year.”

Both Ontario and Quebec increased 
their tax credits this year after rev-
enues dropped in 2008.  There was 
more than $600 million in production 
spending in Toronto in 2008, but this 
was a 23 per cent decrease from 2007.  

Along with provincial tax cred-
its, Toronto only charges 78 cents on 

the dollar for all City of Toronto fees 
and does not charge rent for City  
facilities.  

Patrick Smith, an actor living 
in Toronto, says work has become 
harder to find in the last two years. 
He is one of a growing number 
of people saying that Canada’s 
film industry should be creating 
more Canadian content and is too  
dependent on American films. 

“New York’s got incentives, too, so 
it’s just as cheap to shoot there,” he 
says. “With the dollar being where 
it is we can’t just rely on American  
productions.”

The Alliance of Canadian Cinema, 
Television, and Radio Artists agrees 
if the Canadian film and television 
industry is going to prosper in any of 

these markets, federal investment is 
needed in domestic productions.

The organization’s 2010 pre-budget 
submission calls on the government 
to improve production incentives for 
Canadian film and television produc-
ers, “thereby increasing production 
capacity in Canada and with it high 
paying jobs as well as spin-off benefit 
for other industries”.

Part of the Nova Scotia industry’s 
success in 2008 can be attributed to 
creating local films and television 
series.  Film Nova Scotia says major 
Canadian films like The Trailer Park 
Boys: Countdown to Liquor Day 
played a large part in the industry’s 
record-breaking year. 

Raking in the bucks
aSHley tHomPSon
ashley.thompson@dal.ca

With Canada’s dollar inching 
closer to the greenback, Film Nova 
Scotia hopes small-town charm will 
attract foreign productions.

The value of the Canadian dollar 
is rising to 97 cents American  
meaning higher production costs for 
film crews visiting from the US. 

Ann MacKenzie, the president and 
CEO of Film Nova Scotia, says the 
local film industry does not rely on 
the dollar exchange rate.

“We have a much bigger value-
added package than dollars alone.”

MacKenzie says Nova Scotia’s 
film industry offers many incen-
tives, including the historic 
appeal of being the first settle-
ment place in Canada and having  
architecture dating to the 1700s.

 This historic appeal continues to 
draw foreign production crews from 
across the world, such as Germany’s 
Telemunchen that finished shoot-
ing Moby Dick in Lunenburg and 
Shelburne in early October.

In August, Film Nova Scotia 
announced the province’s film 
industry had a record-breaking year 
that saw local and foreign crews 
working together and bringing in 
$150 million in production activity. 

MacKenzie says the amount of  
revenue television and film  
production generates in Nova Scotia 
is amazing. 

Large productions bring business 
to  supply stores, car dealerships, res-
taurants and hotels, while employing 
independent film technicians and  
providing them with valuable work 

experience in local areas. 
It is a combination of attractions 

such as, experienced crews, talented 
actors, equipment rental houses and 
diverse locations that work with the 
financial incentives to attract for-
eign film crews to Nova Scotia, said 
MacKenzie. 

“Something I hear all the time 
from productions that shoot here is 
it’s the attitude here. People are very 
film-friendly … that’s a plus for us.”

For individuals immune to the 
small-town charm, Film Nova Scotia 
offers financial incentives, including 
a film industry tax credit.

MacKenzie feels this has contrib-
uted to the industry’s growth and 
may keep foreign crews coming 
despite the rising value of Canada’s 
dollar.  

Film Nova Scotia distributes the 
tax credit, a refundable income 
tax credit worth 50 to 65 per cent 
of labour costs, on behalf of the 
Department of Finance, to reimburse 
production crews that employ local 
film workers.

With the Euro at about $1.50 
Canadian, it’s cheaper for European 
production companies to shoot 
in Nova Scotia and take advan-
tage of the tax credit and HST 
rebate offered to companies that 
don’t normally work in Canada, 
but pay the 13 per cent HST for 
goods and services associated with  
filming. 

Local film-workers who aren’t  
eligible for the tax breaks, like inde-
pendent filmmaker Tim Tracey, gain 
experience working with the foreign 
production companies that come to 
Nova Scotia. 

Tracey works as a TV technician at 
the University of King’s College and 
runs an independent film company 
called Machine Productions. 

He has produced 14 films without 
financial assistance from the gov-
ernment. He isn’t eligible for the tax 
credit because he’s unable to pay his 
crew, and he hasn’t accumulated 
enough hours working on larger pro-
ductions to earn unionized employ-
ment in the local film industry. 

“I was three days short of being 
a full union member once but then 
production stopped.”

Tracey estimates he has spent 
about $30,000 on gear in order to be 
self-sufficient. 

A self-funded filmmaker’s frame of 
mind is “you want to make this film 
so bad you’ll pay for it yourself,” says 
Tracey. 

He admits there is always a need 
for the big budget productions, 
but he feels the local independent  
community would benefit most if 

more government grants of lesser 
value were being dispersed to 
strengthen the local industry. 

“Ten to fifteen smaller amount 
grants would be great instead of 
a couple grants that offer a huge 
amount of money to only a few  
projects.”

Tracey says smaller grants would 
encourage local production compa-
nies to step up and fill the void left in 
the industry if foreign companies are 
deterred from filming here because 
of the high Canadian dollar, or a lack 
of studio space.

“We can do a lot with a little. We 
do. Something like this could launch 

a lot of careers.” 
Like MacKenzie, Tracey feels the 

small-town appeal is one of the 
industry’s most valuable resources, 
but he worries we continue to distort 
this image by demolishing heritage 
buildings and installing parking 
meters.

“So they make a little bit more 
for parking but they don’t have the 
authentic appeal that they once had, 
that drew crews in,” says Tracey. 

MacKenzie remains optimistic 
the Nova Scotia film industry will 
continue to thrive regardless of the  
value of the loonie.   

“The film and television industry 
is a vibrant industry and it contrib-
utes immensely to Nova Scotia’s 
economy and cultural fabric.”

In order to do so, the local industry 
needs films to survive, so MacKenzie 
urges filmmakers to “get out there 
and shoot!”

ASHLEY THOMPSON

Despite the loonies rise, Nova Scotia’s historic towns may continue to serve as movie locations.

“We have a much bigger 
value-added package than 
dollars alone.

Ann MacKenzie
CEO of Film Nova Scotia

Small towns attract movie industry  
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The Atlantic Film Festival is an 
ideal venue for many Halifax film-
makers, but for some, it is a source of 
frustration. 

Joel MacLeod submitted his first 
film to the festival this year, and 
got a public screening and support 
for his next project. Timothy Barron 
Tracey has submitted seven films 
over the years, but has never been 
accepted.

The festival, started in 1980, origi-
nally focused on Atlantic work and 
developed into an international fes-
tival. Lia Rinaldo, the festival direc-
tor, says that Atlantic films are still 
the festival’s “heart and soul.”

Rinaldo says the festival received 
1,500 submissions this year and 
accepted 235 films. Eight feature 
films and more than 100 short films 
were from the East coast, but compe-
tition is stiff for local filmmakers. 

MacLeod’s film GhostVase is a 
science fiction parody. 

MacLeod posts much of his work, 
including the trailer for GhostVase, 
on YouTube. Some of his school 
project films were shown at NSCAD 
University screenings, but the audi-
ences were mostly friends and 
family. The festival was his first 
chance to get a wider live audience. 

MacLeod says the biggest chal-
lenge was getting the right set and 
props. He and his crew spent their 
Christmas break “having craft-mak-
ing parties” to outfit the campy film.

Their work paid off. MacLeod 
and Adam Rafuse shared the fes-
tival award for Best Art Direction. 
MacLeod says he was honoured to 
win an award for an element of the 
film they put so much effort into.  

Power Post Production gave 
MacLeod free services for his next 
project. He says he is planning to 
collaborate with Joel MacKenzie and 
Dayle Hendrix. They’ll be pooling 
their resources; MacKenzie won Best 
Atlantic Short for Super Science, and 
was awarded free film stock from 
Kodak. 

Tracey has been making films 
since age 10. He teaches at the 
Centre for Arts Tapes, freelances as 
a camera operator and editor, and is 
the broadcast television technician 
at the University of King’ College 
School of Journalism. He also runs 
his own film company, Machine 
Productions. 

Tracey thought this could be the 
year for him and his film crew. He 
submitted three films, each with dif-
ferent genres and lengths. One was 
his first completed feature film, Grit 
Town. 

“I was surprised that I didn’t get 
one out of three. I figured I was hit-
ting a wide spectrum,“ said Tracey.

Tracey says there are lots of pos-
sible reasons why his work isn’t 
getting in.  An international fes-
tival only has so much space for 
local work, and Halifax has lots of  
filmmakers. 

Tracey also self-funds all his work 
and he says that could put him at 
a disadvantage. Films supported 
by governments or groups like the 
Atlantic Filmmakers Cooperative 
get screened by their sponsors and 
might get more consideration. 

Rinaldo says the programmers 
keep an open mind when they look 
at submissions. It takes about three 
months to go through everything, 
with two intensive weeks devoted 
to looking at the submissions from 
Atlantic Canada. 

Rinaldo admits that, like most fes-
tivals, they don’t watch every film 
all the way through. She says it isn’t 
practical – they would still be going 
through films now if they did that. 

She adds that involvement in cer-
tain programs does not guarantee a 
spot in the festival.

“The thing is that a wonderful film 
can come out of nowhere.“

She says the programmers reject 
many films they think are good. 
Some films don’t fit the rest of the 
lineup, and the economic down-
turn forced the festival to cut back  
screening time.

“It forces you to make harder  
decisions.”

Next year will be the 10th  
anniversary for the Salon des 
Refuses Atlantique, a festival for 
films rejected by the Atlantic Film 
Festival. The “head reject” Steven 
James May, says there are bound to 
be good submissions that don’t fit 
the aesthetic of the festival. But he’s 
not “anti-AFF” and is glad they show 
international work as well. 

Tracey’s short animation, Busted 
Plastic, was screened last week on 
Oct. 17 at Halifax’s Nocturne art fes-
tival. He is also optimistic about get-
ting into another festival, because it  
showcases only self-funded films.

Tracey says it’s hard to not get 
frustrated after so many rejections. 

He just paid $250 to apply to another 
festival, and it adds up. 

 “It definitely makes it harder when 
it’s your own money on the line.”

Tracey had tickets for the festival 
this year, but didn’t get to go.  He 
became too busy working on one of 
his own movies, an action comedy 
called The Canadian Ninja. 

He says it’s great to have a festi-
val that brings international films 
to Halifax. He just thinks the local 
film scene needs more development; 
more independent screenings and a 
festival devoted to local work.

“Maybe in the winter,” he says, 
“when there’s nothing else to do.”

CHRIS MCNUTT

Local filmmaker Tim Tracey struggles to understand why his films receive no recognition from the Atlantic Film Festival

Local filmmakers compete for screenings at fest

Street Level
We took to the streets to hear 
what Haligonians like to see.

What was the last Canadian film 
you saw?

A Canadian film? Oh gosh ... It 
was a long time ago, a Donald 
Sutherland film. 

Saloni Kaul
Writer

Caught the end of one ... 
Something about marijuana, 
Growing Op or something like 
that .

Nick Kogon
Finance

Exotica ...  eight months ago

Rob Adamson
Biomedical Engineering



It was Questions Nationales, 
it’s a Quebecois movie about the 
separation ... It was during F.F.M. 
in Montreal, Festival des Films du 
Monde, and it was September.

Sarah Guertin
Travelliing

I can’t really remember. Poor 
Boy’s Game or something like 
that? ... That was a few months 
ago, like eight months ago.

Karim Ali
Student, Electrical Engineering

I can’t remember, I’m not sure.

Joan Shepherd
Retired

Why are Canadians even allowed 
to make films? ... I think Mambo 
Italiano, that was a Canadian one, 
right? ... (That was) maybe three 
or four years ago.

Caleigh Davis
Student, Early Modern Studies

One Week ... probably a month 
ago.

Ben Bougher
Scientific Analyst
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Filmmaking from the ground up
kyle wellS 
Kb-wells@hotmail.com

Local filmmaking has to start 
somewhere and for many films and 
filmmakers in Halifax that first 
step is the Atlantic Filmmakers 
Cooperative. 

AFCOOP is a member-run orga-
nization that receives funding from 
the National Film Board, Canada 
Council for the Arts and CBC 
Television Atlantic, amongst others, 
and also from membership fees and 
fundraising. 

It has been helping local film-
makers since 1974 and its educa-
tion programs have brought along 
such notables as Thom Fitzgerald 
(The Event, 3 Needles) and Andrea 
Dorfman (Parsley Days, How To Be 
Alone).

The people at AFCOOP run numer-
ous education programs. They rent 
out equipment. They run the elite 
Film 5 training program. They pres-
ent foreign and independent films 
on various Mondays. They run 
meetings and social events for the 
members. They connect people look-
ing for help making films and they 
connect members with the larger  
industry.

For executive director Greg Morris-
Poultney and production coordina-
tor Chris Spencer-Lowe, being busy 
is a sign of the state of local film in 
Halifax.

Film Nova Scotia reported 2008 
as a record year for film revenue and 
Poultney says that local filmmakers 
see a trickle-down effect from that 
money, even if the bulk tends to go to 
bigger productions.

“A healthy industry is good for 

everybody,” says Morris-Poultney.
“Everybody gets to share the kill,” 

Spencer-Lowe agrees, “Titanic was 
a buffalo.” Larger foreign produc-
tions, or “guest films,” that come to 
Nova Scotia bring with them jobs for 
everyone from local actors to grips 
to carpenters. Spencer-Lowe specu-
lates that Nova Scotia has three full 
crews worth of filmmakers ready to 
go. 

Titanic, the 1997 James Cameron 
movie, was a huge boost for the local 
film economy, and Spencer-Lowe 
muses that the history of filmmak-
ing in Nova Scotia can be divided 
between “pre-Titanic and post-

Titanic.”
 There are still big foreign produc-

tions coming to Nova Scotia, such as 
Moby Dick, in production now, but 
both Morris-Poultney and Spencer-
Lowe feel that while revenues may 
be healthy, there aren’t as many jobs 
for local filmmakers as there were. 

AFCOOP supports filmmaking 
from the ground up. It focuses on 
the basics: How do you make films? 
Where do you find the people to 
help? Where do you get the equip-
ment? It works to build a film com-
munity and encourages all types of 
productions, whether short or long 
form, experimental or traditional, 

live action or animation. Anything 
goes.

James MacSwain is a local ani-
mator and a longtime member of 
AFCOOP who is editing his new short 
The Fountain of Youth with AFCOOP 
equipment. AFCOOP is the only 
place he can now go to work with 
16-millimetre film stock. MacSwain 
agrees that things are not so bad 
with local film in Halifax.

“The industry has taken a beating 
recently, but it’s on an upswing,” he 
says.

The work is still there, even if it 
is not as plentiful as it has been in 
some years, and AFCOOP is still 

working hard to support local film. 
The small scale and the isolation 

of filmmaking in Nova Scotia brings 
difficulties, but they also bring a 
greater sense of community and real 
opportunities for ground-level film-
makers. Not that AFCOOP would 
mind a boost to the industry.

“We have come from next to  
nothing, have worked with next to 
nothing,” says Spencer-Lowe.

“We can do so much more with 
less, imagine what we could do as a 
community with more.” 

AFCOOP provides education, equipment, screenings for local artists
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Chris Spencer-Lowe and Greg Morris-Poultney in AFCOOP’s editing room.



CHRISTINA COPP

Video Difference is a big supporter of filmmakers who don’t have distribution deals. Filmmakers can take a copy of their 
work to the store, and Video Difference will make copies and rent the films for free. It’s been popular — it rents 15 to 20 
new filmmakers’ works a week.

CHriStina CoPP
christinacopp@gmail.com

While Halifax is a popular spot to 
film movies, and home to many bud-
ding local filmmakers, the city has 
no independent theatres to screen 
their work. 

Video Difference tries to make up 
for the lack of theatres by having a 
section dedicated to Halifax film-
makers.

Dan Boisjoli, manager of Video 
Difference, says that while there are 
no independent theatres in Halifax, 
His rental store tries to help as best 
it can. It will actually promote new 
filmmaker’s works by renting them 
for free. 

“All they need to do is bring us 
one copy, and we’ll burn the rest, 
and give us some box art, and we’ll 
rent it to the general public for free,” 
says Boisjoli. Video Difference keeps 
about 40 different films in store, and 
it rents 15 to 20 local films a week.

There used to be a repertory the-
atre in Halifax, Wormwood’s Dog 
and Monkey Cinema, which opened 
in 1976 and closed in 1998 due to 
expense and lack of interest. It 
was the first independently owned  
repertory cinema in Atlantic Canada. 

“It’s the same story with a lot of rep 
theatres in the ‘90s. It was very hard 
to sustain the distribution of films 
through shipping and programming 
for a very niche market,” says David 
Clark, a new media artist and asso-
ciate professor of media arts at the 
NSCAD University.

 “Rep theatres allowed for a feel-
ing of community, I’d love to see 
that again. It does surprise me given 
the ingredients Halifax has, that we 
haven’t resurrected a place to screen 
our movies.” 

Boisjoli says the Paragon Theatre 
was interested in opening an inde-
pendent theatre years ago, and even 
brought its business plan to Boisjoli 
to have a look at it, but it never got off 
the ground. He believes that an inde-
pendent theatre like that wouldn’t 
work as a money-making venture, 

but perhaps as a non-profit.
 “A lot of the people who graduate 

here, stay here. The film industry 
here is quite vibrant. Films are being 
made here. They’re just not being 
shown here, which is odd.”

Colin MacDonald is a filmmaker 
who graduated from the Screen 
Arts program at the Nova Scotia 
Community College in 2006. His 
latest film, The Withered Dead, is in 
post-production. 

For his last film he rented out 
an auditorium at Saint Mary’s 
University, which he calls “work-
able” at best.  His screening was paid 
for entirely with his own money, with 
the hope of breaking even through 
cover charge, sales of pop and chips 
and an art auction. 

 “I looked at renting theatres at 
Empire, but it was like $500 per 
hour. It’s not affordable unless you 
have funding or support, I couldn’t 
do it on my own.

“I would love it if there was a 
venue. Even the National Film Board 
office, there’s no facility for screen-
ing. To me, that’s one of the most 
bothersome things, you think they’d 
help find something affordable for 
filmmakers to screen their work.”

His frustration is clear. He says 
he’s often tempted to move to a 
bigger city. But MacDonald believes 
that filmmakers want to stay here.

“There’s definitely a lack of options 
in the city. That’s the weakest part of 
the film community. You sacrifice, 
you raise money, it takes everything 
you have to get it made, and once it’s 
finally done, it’s just as expensive 
to have it screened, but you have to 
take those risks to succeed,” says 
MacDonald.

MacDonald works at Video 
Difference, which has been the main 
outlet to show his work. He’s gotten 
a lot of feedback through the free 
rental program, which has been 
helpful. 

NSCAD’s Clark says there are also 
sites set up to sell films online. He 
says that particular audiences will 
flock to distribution websites to see 
films that cater to their interests and 
some filmmakers will even create 
their own websites to screen their 
work.

Clark believes there’s hope in the 
future for local filmmakers. 

“I’ve been a big advocate of what 
Internet distribution does. In a cer-
tain way, there’s a lot of opportunity 
now. Theatres will go to a high-end 
digital projection, more theatres will 
be available. I do think there are 
more outlets to show film work than 
ever before, just maybe not in the  
traditional sense.”

October 23-29, 20096 Focus on Film 
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Coming soon? Remains to be seen
Local filmmakers 
struggle to find ways 
to show off their work

Halifax is a magical city, and 
not just because of the historic 
buildings, the beautiful parks, 
the friendly people. It has actu-
ally morphed into other cities! 
Many films have been made 
here, and here is just a few of 
the places Halifax has acted as 
in movies:

Halifax: The Great Imposter

“There’s definitely a lack 
of options in the city. That’s 
the weakest part of the film 
community.

Colin MacDonald
Local Filmmaker

• Paradise, Massachusetts in the Jesse Stone movies
• San Fransisco in Sea Wolf
• Nantucket and New Bedford, Massachusetts in Moby Dick
• Murmansk, Russia in K-19: The Widowmaker
• Little Italy, New York in Wise Girls
• Maine in Dolores Claiborne
• Long Island in Love and Death in Long Island
• Norway in Outlander
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One Week, two takes on Canadian-made film
Point
 

triCia HryCan  
tr356340@dal.ca 

The average first date often consists of 
dinner and a movie.  The choice of restaurant 
and film are crucial details about a person 
that can make or break a relationship.  

While watching the 2008 Canadian film 
One Week, I came to the conclusion that if 
a man ever took me to this movie on a first 
date, it would be the last.  

I try to support Canadian independent 
films because I feel Canada has the right to 
produce movies just as the United States does.  
But I have yet to see a Canadian film 
that blows Hollywood away.

In the first 10 minutes of this film, 
I was looking around the room in 
hopes of finding anything more 
exciting than what was on the 
screen in front of me.  

The beginning caught my 
attention when the doctor told Ben 
Tyler (played by Joshua Jackson) he 
had stage four cancer.  But the 
following scenes fell short of 
anything exciting.

This isn’t your average Canadian 
film. Jackson and Liana Balaban 
(who plays Samantha Pierce, Ben’s 
fiancée) are Hollywood actors and 
their acting abilities didn’t impress 
me.

Parts of the movie felt staged. 
When Ben is told that he has cancer, 
he asks a bunch of questions when 
most people would be too shocked 
to even speak.

The question throughout the film 
is, what would you do if you had one 
week to live?  They made the mis-
take of naming this film, One Week, 
when the doctor didn’t say he had one week 
to live.  

I was confused about why it was called 
this because the doctor said there is no 
minimum amount of time he has left to live.  
If you are going to make a film, at least get 
the title right so the audience isn’t distracted 
throughout the movie.

The narrator drove me nuts because he had 
no expression in his voice and you could tell 
he was reading from a script.  I don’t think a 
narrator was necessary since he often stated 
things that were obvious in the scenes.  He 
provided too much information.  This is a 
movie, not a book.

I was surprised at the Canadian ste-
reotypes in this movie, considering it is a 
Canadian independent film. Canadians are 
associated with Tim Hortons coffee and 
Canadian Tire 15 minutes into the movie.

Don’t get me started on the Saskatchewan 
stereotypes.  As soon as Ben rides his 
motorcycle across the border he is shiver-
ing and trying to warm his hands.  Yes, 
Saskatchewan is cold but it isn’t that cold 
when the canola fields are still yellow and 

there is no snow on the ground.
I think this movie had a great plot but the 

writing should have been more 
exciting and non-stereotypical so people 
could have related to Ben’s story instead of 
falling asleep in their seats.

This film disappoints me and strips 
my faith in Canadian independent films.  
One Week obviously had a bigger budget 
than most Canadian films because of the 
Hollywood actors in it.  If a bigger budget 
movie can’t produce an enjoyable film then 
what are the chances for a low-budget movie?

My feelings toward One Week are the same 
I have toward most Canadian films:  bored, 
depressed and angry.  By the time I fin-
ished watching this movie I felt incomplete 
because it was never revealed if Ben died or 
not.  I felt depressed because of all the 
sadness and silence.

I pay money in hopes of seeing a good 
movie at the theatre.  Unfortunately, not 
even Joshua Jackson’s sexy body could get 
my money’s worth from this film.

Counter-Point 
 

SaraH king 
sarahking@dal.ca

So, what’s wrong with Canadian films, 
anyway?

It seems that despite growing interest in 
the field and countless Canadian locales 
being used as film locations, many Canadian 
movies just don’t compare to the blockbusters 
and Oscar-winners of our neighbours to the 
south. 

But the issue isn’t necessarily what’s wrong 
so much as what people expect. Canadian films 
overall can go toe-to-toe with their American 

counterparts on technique, but present an 
experience that, let’s face it, most people aren’t 
too keen on.

At the risk of sounding clichéd, different isn’t 
necessarily bad. Take the Canadian picture One 
Week, for example. The movie received a wider 
release than most and shows some typically 
Canadian aspects of movie-making. 

Here’s a quick review, with a focus on how 
Canadian filming is different and why, in some 
cases, that’s a good thing.

Canadian films look different. One Week is 
no exception, with gritty realism and 
distinct points of view. Shots are simple, fresh 
and almost grainy, using natural lighting for 
many scenes. 

Basically, there’s no Hollywood-washover 
effect that makes the whole thing look 
airbrushed. Usually only a characteristic of 
American indie movies, it’s nice to see people 
that look like they’re made of skin and not 
plastic. 

Impressive cinematography enhances the 
filming. There are no sweeping overhead 

shots of greenery a la Lord of the Rings, but the 
pictures and scenery are definitely easy on the 
eyes. Wide shots of countryside, sunsets and 
silhouettes show off the camera work and the 
beautiful country without being  in-your-face 
look-how-awesome-we-are. Not to point fingers 
south or anything. 

One Week thrives on subtlety – another 
quality some might say is very Canadian. 
Nothing about it is over the top. Reactions to 
bad news are calm. There are no explosions 
or pointless sex scenes and no one gets shot. 
The plotline is straightforward and simple, 
and pretty realistic. There’s no huge cast of 
exaggerated characters or deep meaningful 
dialogue. It’s normal people having the usual 
abnormal thoughts. 

What makes the film good are its little 
quirks. The narration, an oh-so-
popular aspect of mainstream 
American cinema, is funny and 
friendly, providing tidbits of 
background information and 
amusing anecdotes. It’s nice to 
hear a new voice in Campbell 
Scott – I was beginning to think 
that Morgan Freeman had a 
monopoly on voiceovers. 

There are quick visual 
montages to portray what’s going 
on in the characters’ minds, with 
train crashes and hockey games 
and memories of loved ones. All 
the little things people love and 
hate about each other, all their 
individual flaws are shown in 
a real but cutesy, Amelie-esque 
kind of way. This is life inside of 
someone’s head. 

One of the film’s greatest 
achievements is the soundtrack. 
The music list is perfectly and 
poetically chosen, featuring all 
home-grown Canadian talent 
such as Melissa McLelland, Great 
Lake  Swimmers, and Halifax’s 

own Joel Plaskett and Wintersleep. The music, 
coupled with scenes of picturesque nature, is 
at times more moving than the actual story. 

And the music isn’t separated from the plot. 
The characters interact with the music, making 
it part of the shared experience. A campfire sing 
along, a busker, and a goofy dance scene where 
the music is all in his head are how One Week 
hints at the effect music has upon our lives. 

One Week is patriotic without being 
pretentious. It is, in fact, distinctly Canadian; 
there is not one, but two scenes with a Roll 
up the Rim Tim’s cup. The Stanley Cup 
makes an appearance. Hockey is mentioned 
at least twice. There is a French folk song on 
the soundtrack. But none of the Canadiana 
is overbearing or forced. It’s not a film about 
being Canadian, it’s about being, and doing it 
in Canada. 

The thing about good Canadian films is that 
they don’t compete with Hollywood, they’re 
something different. It’s when the industry 
tries to be more American that it starts to pale 
in comparison. 

PETER CLARKE.......

VISIT US 
ON THE 
WEB AT

thecommoner.kingsjournalism.com

   Focus on Film



SaraH king
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Millions of people around the 
world are taking action against 
poverty, and last Saturday Molly 
Lumby joined Halifax in the fight.

Lumby and friends played in the 
Miscellaneous Marching Band, 
a colourful bunch of musicians 
who came out to show support for 
Stand Up and Take Action.

“Everybody cares about the 
same things, and that’s crucial,” 
she said, confirming the events’ 
importance. “We don’t always 
get the opportunity to talk about 
things we support.”

Stand Up and Take Action is an 
annual global event initiated by 
Make Poverty History. People in 
more than 100 countries gather  
and pledge to fight poverty, call-
ing on government and world 
leaders to do the same.  

“One of the areas of focus this 
year,” said Merlin Watt, head of 
the campaign in Halifax, “was 
to increase the level of involve-
ment with organizations that are 
really doing the front line work on  
poverty related issues - from a 
global perspective, and locally.”

Emily Krehm, event organizer 
and Oxfam representative, says 
Canada is the only participating 
nation addressing local poverty, 
something the Halifax campaign 
feels is important. 

Nearly 10 per cent of Nova 
Scotians live in low income situ-
ations, and almost 12 per cent of 
children in the province live in 
poverty, says Statistics Canada.

Local initiatives focus on issues 
such as child poverty, affordable 
housing and support for food 
banks. 

Last Saturday’s events included 
a rally in Victoria Park and a 
march to the North End Library, 
where a community fair was  
organized.

The community fair featured 
information booths for many 
organizations people can get 

involved with on a global scale, 
such as Katimavik and Oxfam, 
and at a more local level, such 
as the Salvation Army and Feed 
Nova Scotia.

Krehm says the event hopes to 
encourage more volunteers.

“It’s great to show Halifax 
and our politicians and the  
community at large that poverty 
matters to us.”

Halifax MP Megan Leslie par-
ticipated in the pledge and said a 
few words on how to elicit change 
by appealing to government  
leaders.

“It’s a day about action,” she said. 
“I’m really proud to support it.”

Participants in Make Poverty 
History urge governments 
to reach the United Nations 
Millennium Development goal to 
end world poverty by 2015. 

The campaign is already more 
than half way to the deadline 
and the UN reports that economic  
conditions have drastically 
slowed progress. 

Similarly, in 1989, the House of 
Commons set a goal to eliminate 
child poverty in Canada by 2000. 
Today, one in six Canadian chil-
dren is poor and they account for 
44 per cent of food bank users.

Make Poverty History is  “a 
statement to the leaders of the 
richest countries in the world that 
we’re watching their progress, 
and in some cases their lack of 
progress,” said Watt.

Last year, more than 17 million 
people took part in Stand Up and 
Take Action. It’s the largest public 
demonstration in history. 

For Watt, this statistic is encour-
aging and “mind-boggling.”

“It’s inspiring,” he said proudly.
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Haligonians join millions worldwide, take stand against poverty

GEOFF DAVIES

A panhandler watches as protesters head down Spring Garden Road.

GEOFF DAVIES

Marchers  display the banner of the Halifax Coalition Against Poverty as they make their  way to the  North End Library.

“It’s great to show Halifax 
and our politicians and the 
community at large that 
poverty matters to us.

Emily Krehm
Event Organizer

“Everybody cares about 
the same things, and that’s 
crucial .... We don’t always 
get the opportunity to talk 
about things we support.

Molly Lumby
Protester
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Haligonians join millions worldwide, take stand against poverty

SARAH KING

Men outside the Gottingen Street Salvation Army Complex watch the march from across the street.
GEOFF DAVIES

A panhandler watches as protesters head down Spring Garden Road.

GEOFF DAVIES

Members of the Miscellaneous Marching Band bring tunes and wacky costumes to the event.

PHOTO CREDIT

These words will explain the photo. It can go one line or two.

GEOFF DAVIES
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The world of journalism is in 
crisis, but at least Canada is better 
off than the United States.

 That’s one of the conclusions 
experts arrived at last Saturday 
when the University of King’s College 
hosted its seventh annual Joseph 
Howe Symposium. Professional 
journalists, journalism students and 
others crammed themselves shoul-
der-to-shoulder into the large lecture 
hall at the university. The subject 
being discussed this year was, “The 
News: what is its future?”  

In the age of the Internet the 

future of journalism,  particularly 
that of newspapers, is subject to 
grim predictions and almost apoca-
lyptical language, and there was no 
exception at the symposium.

“The future of serious print jour-
nalism is at risk, and the debate and 
discussion to what happens must 
happen now, if it doesn’t  the very 
quality of our democracy is in play,” 
said guest speaker John Honderich, 
Chair of Torstar Corp which runs 
the Toronto Star.

The Internet has changed the 
world of news; it allows anyone to 
get news from anywhere without 
paying a cent, leaving newspapers 
and other media outlets scrambling 
to find a way to balance their books. 

“When you take your business 
and move it on to the Internet, you 
make one tenth of what you made 
per customer (in print),” explained 
Michael Rogers, the former futur-
ist in residence for the  New York 
Times.

The money woes of the media 
are not something that will be cor-
rected with time, like the recession. 
Vice-president of business devel-
opment for the Chronicle Herald, 
Bruce MacCormack, believes  that 

a demographic shift has spelled the 
death of the old business model. 

According to a study by the 
Canadian Media Research 
Consortium, 80 per cent of people 
are online with high-speed inter-
net, and only one in four young 
Canadians reads a newspaper, even 
on a weekly basis. That doesn’t 
mean they don’t consume news. 
They just get it from the Internet.  

“The Internet is now considered a 
more important source of informa-
tion than TV or newspapers ... this 
is in part because  sources that are 
available off-line are also available 
online ... this trend wouldn’t be 
so alarming if it didn’t mean sub-
stantial revenue loss.” says Donna 
Logan, president of the consortium.

Kevin Cox is managing editor 
of allNovaScotia.com, a profitable 
subscription-based news website in 
Halifax. He believes that to simply 
blame the Internet is short-sighted. 
The industry needs to adapt.

“The technology didn’t endanger 
newspapers. It was the people who 
ran them, or run them, who did.”

There was no shortage of ideas on 

how the media should be changing 
in order to either accept or combat 
journalism’s new digital reality. 

“Local. Local, local, local, local, 
local,” says Kyle Shaw, one of the 
founders of Halifax̀ s successful 
alternative free paper, The Coast.  
Shaw believes that the big papers 
have made themselves interchange-
able with other online news sources 

by neglecting proper coverage of 
local stories. Which is a  symptom, 
he says, of trying to be all things to 
all people.

Rogers believes that the media 
and newspaper companies should 
embrace the digital age and all 
the innovations it has to offer. For 
instance he says that news com-
panies should be involved in “the 

laptop replacement era.̀ `  As wire-
less high-speed Internet coverage 
becomes more and more univer-
sal, mobile devices will begin to 
replace laptops in the same way 
laptop replaced desktops.

`̀ In five years we’ll be look-
ing between buying Device X or a 
laptop,” predicts Rogers.

As Rogers sees it there are possi-
bilities for the media in everything, 
from glasses that display informa-
tion on the lenses, to interactive 
videos on your living room TV, all 
made possible by new Internet and 
mobile technology.

John Honderich is less concerned 
with changing the focus or the 
format of the news, and more inter-
ested in alternative revenue sources 
from subscriptions and advertising 
needed to produce the news. 

One suggestion is that news-
rooms become non-profit, and 
operate on grants from founda-
tions. Another was that journalists 
search for private funding for their 
story ideas, which is what allowed 
Seymour Hersh to uncover the My 
Lai Massacre during the Vietnam 
War. He also suggested the use of 
“crowd funding,” where journalists 
put out story ideas and consumers 
invest money in the story they want 
to see done. 

While the future of journalism 
remains uncertain, those at the 
symposium think that there is 
plenty of room for optimism and 
excitement for what the new digital 
frontier will bring.

 Bruce MacCormack says despite 
the apocalyptic language, “the 
world isn’t really ending.”

 
Top 10 Ideas for 2010

 1. News organizations need to be more entrepreneurial: Media outlets, particularly newspapers should be trying 
to break out of their traditional publishing models taking risks on new technology and ways of making money.

2. More specialization in news topics: Such as local stories, topics that cannot be found by trying another web-
site  and which people may be willing to pay for.  
 
3. More engagement and Interactivity for consumers: People on the Internet thrive on interactivity,  everything-
from comments to videos and interactive maps.

4. More training: New journalists should be trained to meet the future of their profession with training in the use 
of new technology and entrepreneurship.  

5. New forms of storytelling:  The media shouldn’t be trying to shoehorn old kinds of story models into new 
technology. New ways of telling the story should complement the format they are being presented on, such as 
interactive videos on the computer.
 
6. More attention to mobile devices:  As mobile devices replace laptops the media should not be playing catch-up.  
 
7. More personality, more edgy less broad appeal: Part of The Coast’s appeal is it’s more irreverent and edgy writ-
ing. This can be better than trying to be so inoffensive that the stories appeal to no one while trying to appeal to 
everyone. 
 
8. Do things quicker: The Internet updates on a minute-to-minute basis, having the stories all in at once at the 
end of the day just doesn’t cut it. 
 
9. Invest in technology for digital news: Media outlets should be investing funds in things like servers, video 
editing and other equipment suited for creating new online content. 
 
10. Exploit assets. Use assets such as sources by putting them in a database to make them easier to use for any 
given story. Also, user data collected while people access the website can be sold to advertisers. 

- This list was compiled by Tim Currie, Assistant Professor in the School of Journalism at King’s

ADAM MILLER

Kyle Shaw, founder of The Coast, presents the iPhone as an essential tool for spreading the news in an increasingly 
fast-paced world, while Torstar Chair John Honderich looks on.

Joe Howe Symposium sheds light on future of news
Industry experts gather at King’s  
to exchange views on journalism 
in the twenty-first century

“The technology didn’t 
endanger newspapers. It 
was the people who ran 
them, or run them, who 
did.

Kevin Cox
Editor, allNovaScotia.com
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New library plan reads like a mystery
Samuel ramoS
samramos@gmail.com

A new library will be built on a 
parking lot at the corner of Queen 
Street and Spring Garden Road in 
Halifax. 

But there’s no indication of when 
the new building will be finished.

“That’s a question for the premier 
and for the mayor … because they’re 
the ones who bring the project prior-
ity list forward and we match their 
dollars and encourage them to meet 
criteria that’ll have these projects 
complete within two years,” says 
Minister of Defence Peter MacKay.

Representatives of all three levels 
of government gathered in the 
Halifax Central Library on Monday 
morning to announce an initiative 
for a new library that will cost an 
estimated $55 million.

They announced that the 
Government of Canada will provide a 
maximum contribution of $18.3 mil-
lion.  Nova Scotia will contribute $13 
million, and the Halifax Regional 
Municipality will contribute $23.7  
million.  

The new library is scheduled to be a 
109,000-square-foot facility with a 250-
seat auditorium, study rooms, meeting 

rooms and a larger book collection. 
The library is being called “shovel 

ready” but there are still conditions 
to be agreed on between the govern-
ment of Canada and Nova Scotia 
before construction can begin.

“The conditions that are around us 
are on technical issues that have yet 
to be resolved between the parties,” 
says Premier Darrell Dexter.

“The work on that agreement is 
still being done … the Build Canada 
fund is going to be used.  The  
question is just when it’ll be used.” 
  The existing library building on 
Spring Garden Road will stay where 
it is, says Judith Hare, CEO of the 
Halifax Public Libraries.  Until the 
new library’s completion date is 
known, there are no plans for what 

will become of the existing one.  
Not everyone thinks Halifax needs 

a new central library.
“It’s a waste of time and money. I 

think they could easily make a public 
access building like this work and 
put a warehouse somewhere else for 
the collection,” says Peter Banks, a 
long-time patron of the library.

Mayor Peter Kelly says there is no 

date for when the construction will 
get under way or when it will be fin-
ished. He says they’re in the design 
phase, which will be followed by a 
tender stage and then construction.  
But he did have an extra plea to the 
federal ministers in town.

“We want a new convention 
centre. If you make that happen I’ll 
bake you a cake,” Kelly said jokingly.

SaraH king
sarahking@dal.ca

    Nova Scotia businesses are sorting 
through less red tape than they were 
four years ago.
    The Better Regulation Progress 
Report released on Tuesday says 
paperwork government agencies 
require has been reduced by 15 per 
cent since 2005.
    The Better Regulation Initiative 
was launched that year to make 
owning a business in the province 
easier.  Government promised that 
businesses and citizens would 
spend less time completing paper-
work, saving money and time.
  The report says an estimated 
524,000 fewer hours are being spent 
on red tape, saving about $2 million 

taxpayer dollars.  
     Leanne Hachey, vice-president of 
the Atlantic chapter of the Canadian 
Federation of Independent Business,  
says the results are encouraging.
   “We will continue to work with 
our government partners to  
further streamline and refine 
requirements,” she said in a press 
release.
    Hachey says the 5200 small 
and medium sized business 
owners in the province may 
not know about the initiative, 
but they are feeling the effects. 
    “The focus should really be on small 
businesses,” she said in an interview. 
“Number one, they’re the majority of 
businesses that operate in our prov-
ince, and number two, they’re the ones 
with the fewest resources.”

      

The progress report credits the  
initial success to minimizing 
requirements, eliminating others 
and extending renewal periods. 
    Provincial regulations consid-
ered unnecessary were cut. For  

construction companies and  
highway builders, this was good 
news - four transactions for housing 
explosives were thrown out because 
the federal government already 
requires the information to be filed. 
       Homes for special care also have 
less to worry about. They no longer 
have to provide a quarterly report of 
basic resident information, as the 
information is already recorded. 
    Extended renewal periods mean 
less paperwork for those looking to 
renew permits or licences. Elevator 
licence renewals were extended 
from one year to two, cutting paper-
work by two-thirds.
        Not only have requirements been 
simplified, so have the processes. The 
government also introduced better 
forms guidelines, making paperwork 

easier to access and fill out. 
     Forms are now available online, 
information on regulations is more 
accessible, and pre-populated forms 
are given out. This means existing 
information is already written in, 
so that businesses such as day cares 
and food services only have to fill in 
the changes. 
       Premier Darrell Dexter met with 
representatives of the federation on 
Tuesday as part of Halifax’s Small 
Business Week.  The premier said 
the province is committed to reach-
ing a 20 per cent reduction goal by 
2010.
   “It is my aim to continue the 
efforts to reduce the regulatory 
burden, while ensuring the benefits 
of regulation continue for all Nova 
Scotians,” said Dexter.

Province red flags costly red tape

SAMUEL RAMOS

It is not known when construction of a new downtown Halifax library will begin or what will happen to the existing building.

“The Build Canada fund 
is going to be used.  The 
question is just when it will 
be used.

Darrell Dexter
Premier of Nova Scotia

“The focus should really 
be on small businesses.  
Number one they’re the 
majority of businesses that 
operate in the province 
and number two, they’re 
the ones with the fewest 
resources. 

Leanne Hachey
Canadian Federation of 

Independent Business 
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Once upon a time – 1963 to be exact 
– Maurice Sendak created a world for 
children to escape to in their dreams.

Now, in 2009, writer/director Spike 
Jonze and writer Dave Eggers have 
brought that literary world to movie-
goers.

Where the Wild Things Are tells 
the story of a young boy, Max, who 
escapes from a world of childhood 
disappointments to one where he is 
king and all things are wild and fan-
tastic. It’s a journey the child in all of 
us can take. The story is timeless.

Someone will disappoint us. We’ll 
want to escape to a place where we’ll 
never be disappointed again. A place 
where only happiness exists. A place 
where we’ll be free. Maybe even a 
little wild.

But once we get there, we’ll usually 
realize that things aren’t so bad after 
all. That disappointment happens 

and we should learn to forgive and 
forget.

Co-writers Jonze and Eggers have 
taken these underlying themes and 
developed them for the film adapta-
tion of Wild Things. The result is truly 
inspiring, and a new generation can 
share in the magic of the Wild Things.

The film adds depth and complex-
ity. Max is more than a boy with end-
less energy and an imagination that 
would rival Tolkien. He’s a boy with 
a big sister who leaves him crying 
in the snow. A boy without a father. 
A boy with a mother who sometimes 
ignores him. He’s a boy acting out 
for attention, so he seeks attention  
somewhere else.

Max finds it among the Wild 
Things. As in the book, they make 

him their king. The wild things are 
more than huge, hairy creatures with 
yellow eyes and sharp teeth. The 
film humanizes Sendak’s gaggle of 
offbeat, mythical characters, giving 
them names, a sense of family and 
friendship and an element of tragedy. 
They need Max to keep the sadness 
away. 

And so the “wild rumpus” begins. 
Max’s proclamation to start the 
rumpus is an essential bit of writ-
ing in Sendak’s book and the film 
remains true to that spirit. A lot of 
crazy wilding goes on. It’s childhood 
fun at its best – fort building, dirt-
clod wars and the like.

The Wild Things fight and make 
up. Forgive and forget. Through it all, 
Max learns about loyalty and friend-
ship, confidence and compromise. He 
grows up a little and realizes that fan-
tasy is no substitute for reality but, 
like anything, a bit of both is best.

So he returns home. In the book, 
the Wild Things roar after him as 
he escapes. But in the movie, there 
are tear-stained, heartfelt goodbyes. 
The parting is bittersweet and the 

immortal line, “Oh please don’t go 
– we’ll eat you up – we love you so!” 
expresses a real need for friendship 
and love.

Children know exactly what they 
need in this world. Why do we ever 
let ourselves forget that? As we worry 
about our next paycheque or our next 
appointment, we forget what it is we 
really need.

Antoine de Saint-Exupery said it 
best: “Grown-ups never understand 
anything for themselves, and it is 
tiresome for children to be always 
and forever explaining things to 
them.”

And all it takes is a few minutes of 
daydreams. Where the Wild Things 
Are is a film for everyone who wishes 
to stay young at heart.

A classic, rejuvenated
Pages of Sendak’s Where the Wild Things Are come to life on film

Samuel ramoS
samramos@gmail.com

Reporter Ian Brown of The Globe 
and Mail hopes that his book The Boy 
in the Moon will be a chronicle of his 
search for equality with his son.

“In other words, to respect this 
intellectually disabled boy as an  
individual,” says Brown.

Brown was at the University of 
King’s College this week to talk about 
the book, which, despite its title, is not 
a children’s book.  It’s based on his 
son who has cardio-facio-cutaneous 
syndrome.  

The website cfcsyndrome.org says 
that the syndrome “is a rare genetic 
condition, with over 100 individuals 
reported ... it is estimated that there 
are perhaps 200-300 individuals 
worldwide.” 

Cardio-facio-cutaneous syndrome 
is most commonly known as CFC.  
Those that have the syndrome have “a 
distinct facial appearance with a rela-
tively disproportionately large head, 
high forehead… depressed nasal 
bridge, and ear anomalies,” says the 
website. The syndrome afflicts both 
males and females and can occur in 
all races.

Brown’s son Walker is in his early 
teens and shows these typical signs 

of CFC, as well as neurological prob-
lems that lead to poor eyesight and an 
inability to do basic things like feed 
himself or communicate verbally.

“We communicate with clicks and 
sounds that you wouldn’t normally do 
with other people,” said Brown.

Print reporters are rarely seen 
beyond the words in their articles or 
the headshots in the newspapers they 
write for.  To see Brown in person is 
a treat, even as he discussed such a  
sensitive issue.

Brown explained how his son 

Walker would rub bags full of bro-
ken-off tabs from pop cans, in his 
hands.  Once Brown tried it himself, 
he noticed that the tabs are sharp but 
that the bag is soft, making it sharp 
and soft at the same time.  

“I must have watched him do it, I 

don’t how many thousand times,” he 
said, “and it makes me realize what 
a moron I am and how completely 
closed I am.” 

“I’m a professional observer. I 
notice a lot of shit. But I didn’t notice 
that it makes it contradictory … and 
that’s like Keats, negative capability. 
The ability to hold contradictory 
ideas in your head without having a  
nervous breakdown.”     

Brown animatedly recounted sto-
ries about what his son does and 
how those things make Brown step 
back and view life differently.  The 
audience at Monday night’s book 
reading were truly taken with his  
presentation. 

Brown says his book needed 
to be written, but not in the same 
way as other books on disability.  
    He feels the others focus too much 
on suffering and details, taking away 
from what he says are the beautiful 
moments in the tough situations that 
come with having a child with CFC.

“I made a decision that I was only 
going to write about things that were 
interesting to Walker,” says Brown, 
“and that turned out to be a vast array 
of things.” 

Book chronicles search for disabled son

SAMUEL RAMOS

Globe and Mail reporter Ian Brown wrote The Boy in the Moon about his son, Walker, who has CFC syndrome.

JENNIFER PAWLUK

Spike Jonze brings Maurice Sendak’s beloved children’s classic to the big screen 
to delight the kid in us.

“Please don’t go – we’ll 
eat you up – we love you so !

Where The Wild Things Are 
Maurice Sendak
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Twilight parody sucks in YouTube votes
reviewtuBe
 

aly tHomSon 
al652619@dal.ca

Title: Twilight: New Moon Deleted      
Scenes 3
User: Smosh
Views: More than 3,515,327 
Link: http://www.youtube.com/
watch?v=CETo6PvEPE0

This video, as you could guess, 
is a parody of the upcoming movie, 
Twilight: New Moon. Smosh, a 
comedic duo from California,  
continues to disappoint me with 
their mediocre attempts to be funny.

Although I commend Smosh’s 
effort to disarm the teen vampire 
phenomenon, there is little come-
dic value to this video, unless you 
are a 14-year-old. 

Fortunately for Smosh, many 
YouTube cruisers are. Even more 
fortunately, 14-year-olds are 
most likely to show this video to  
their friends multiple times.

The video opens with Edward 

Cullen, playing Mousetrap, that 
super-fun board game you always 
wanted but never had because your 

parents said the pieces were too 
easy to lose. 

I erupted in laughter watching 

Edward’s discontent with the game, 
leaving high hopes for the rest of 
the video. But I was disappointed  

and would not recommend  
watching past this point, as you 
would run the risk of losing three  
minutes of your life. Unless, of 
course, you are a 14-year-old or do 
not have a life.

The video features a cliché  
dating-show skit involving New 
Moon protagonist Ella choosing 
a date between a werewolf, an elf 
from Middle Earth and a drunken 
guinea pig. 

The dating game parody is 
exhausted in the world of comedy..  
It’s not funny anymore, it’s annoy-
ing. I’m sure you have seen enough 
dating spoofs to cringe when you 
hear, “bachelor number one, where 
would you take me on our first 
date?”

Smosh does a great job of editing 
the video. The boys are experts in 
Final Cut. Unfortunately, this does 
compensate for bad acting. 

As the title insists, Smosh also 
produced Twilight: New Moon 
Deleted Scenes 1 and 2. I can only 
expect with the success of 3, to my 
dismay, there will be more to come.

Cairo Time clocks in as memorable film
Cinefile

kyle wellS 
kb-wells@hotmail.com

Cairo Time is a Canadian movie 
that has nothing to do with Canada. 
This is a great tradition in Canadian 
filmmaking. From Atlantic City to 
Deepa Mehta’s Elements trilogy, 
Canada has a long history of films 
that, content-wise, go beyond our 
borders. 

This is not a bad thing. A major 
concern with the American film 
industry is its inability to make 
movies about anything that isn’t 
explicitly American. Canada is a 
diverse nation with ties to every 
corner of the world and our films 
often reflect this.

And Cairo Time is a great one. It 
tells the story of Juliette (Patricia 
Clarkson) who goes to Egypt to meet 
her husband, who works for the UN 
in Gaza. He gets held up and she 
finds herself on her own. The only 
person she knows in the city is her 
husband’s former co-worker Tareq 
(Alexander Siddig). 

They spend time together. He 
shows her around the city.  They 
develop feelings for each other. 

Clarkson is compelling to 
watch. She is subtle. She has little 
meaningful dialogue. All the  

undertones are in her looks, her 
body language. This is great acting. 
Siddig is intriguing to watch. 

He is smooth yet vulnerable.  
He holds himself very well. The  
chemistry between them is real 
and palpable. 

They speak of it only for a 
moment, yet you feel the draw. 
And you understand the resis-
tance.

Ruba Nadda, an Arab-
Canadian originally from 
Montreal, wrote and directed 
the film. Cairo looks both com-
plex and amazing through 
Nadda’s camera, and her writing  
is refreshingly mature. 

The film is well paced and 
thoughtful. Parts are funny, 
others reflective. It is character-
driven and they work because 
they are real and complex and we 
understand them.

Cairo Time was produced in 
part by Toronto-based Foundry 
Films and is an Irish-Canadian 
co-production. Much of the 
crew was Canadian. Clarkson 
is American and Siddig is 

Sudanese-British. The film was shot 
entirely in Egypt. 

This mix of influences helps to 
make this a notable Canadian film. 

Cairo Time is playing at Empire 17 
Bayers Lake.  

ALY  THOMSON

Smosh’s Twilight: New Moon Deleted Scenes 3 is a delightful youtube video ... if you’re an Edward Cullen-obsessed teen.

KYLE  WELLS
Clarkson and Siddig hold hands and look deep into each other’s eyes while playing lovers in the Canadian film Cairo Time.

Book chronicles search for disabled son
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Dr. Dog
Fate
3.5/4

   Fate was truly fate. Dr. Dog says 
the album concept emerged from 
an array of songs that seemed to 
have an incredible and undeniable 
 connection. 
    The band’s fifth CD is a prodi-
gious melting pot of great popular 
music. The three-part harmonies 

reminiscent of the Beach Boys are 
complimented by 70’s inspired 
guitar riffs and solos. 
   From the first note, there is a 
range of electricity flowing through 
the track progression of the CD. 
Whimsical melodies, like on “The 
Old Days,” are contrasted with 
the harsh, gut-wrenching blues-
inspired songs “The Beach” and 
“The Ark.” Simple lyrics embody 
powerful meanings that draw 
upon the fate of the world itself. 
    Toby Leaman and Scott 
McMicken share lead vocals, cre-
ating a hybrid of vulnerability and 
rasp that works well with the range 
musicality from track to track. 
   The CD is timeless yet contem-
porary, bridging the gap between 
indie rock and jam-band music. 
  Fate is all smiles, head bopping, 
fist 
-pumping and hip twisting: an 
ideal recipe for great rock ’n’ roll.

The Most Serene Republic
… And the Ever Expanding
 Universe
3/4

   If Mozart lived in 2009, he would 
listen to The Most Serene Republic. 
The group’s third album … And the 
Ever Expanding Universe captures 
the essence of classical piano and 
releases it upon contemporary indie 
pop. 
   The hostility of Ryan Lessens’ piano 
sets the tone for the album. Tension 
and conflict are evoked through the 
immense but intricate wall of sound. 
To keep with the classical vibe and 
complement Lessens’ piano, the 
Ontario-based band features the 
Etobicoke School of the Arts Grade 11 
band class on a few tracks. The high 
school band is audibly off key, which 
works for the concept of the album, 
exposing the imperfections of youth, 
and mirrors their emotions. 
     The playful song “The Old Forever 
New Things” is starkly contrasted by 

CD Reviews

trevor Howlett
tr 652267@dal.ca

  What do Grey’s Anatomy, Zellers, 
and Trailer Park Boys: The Movie 
have in common? They’ve all had 
musical contributions from musi-
cians right here in Halifax. 
   Music and movies have gone 
together since the silent film era, 
and music is also used in commer-
cials, television shows and online. 
There are lots of opportunities for 
musicians to have their music heard 
in film, but the question is: how do 
Halifax bands and musicians get this  
welcome exposure? 

       It’s all about who you know. Or at 
least, who hears your music.
   “They’ll have to get in touch with 
the film’s producer or the music 

supervisor,” says Jonny Stevens, 
education and events coordinator for 
Music Nova Scotia. “For larger pro-
ductions the music supervisor would 
be responsible for managing the 
budget, and sourcing out the songs”
       Of course, getting in touch with 
the music supervisor is a difficult 
task. Bands that don’t send demos 
or have no exposure have no chance. 
It may be hard to imagine a music 
supervisor for a large film produc-
tion being able to hear music made 
by a local artist in Halifax, but it 
happens. In 1995 Thrush Hermit’s 
song “Hated It” was heard in Kevin 
Smith’s Mallrats, and last year 
Meaghan Smith had her songs 
included in episodes of One Tree Hill 
and Grey’s Anatomy. 
   For smaller and independent films, 
it’s often the film’s producer who selects 
the music.  Independent filmmakers 
often can’t afford to pay the licensing 
fees associated with major record 
labels, so they go local to keep their 
film on budget. 
     “An independent band has a better 
chance of being in an independent 
movie,” says Rob MacArthur co-
owner of Halifax’s From Here to 
There Records. “That’s where the 
opportunity for independent art-
ists comes in. It’s easier to negoti-
ate the rights. If you and me start a 
band and we own all the rights, we 

don’t have a third-party publisher. 
They just have to call us, ask us for 
 permission … and it’s done.” 
 Sometimes filmmakers aren’t inter-
ested in original music, but look to 
local bands to cover a popular song 
to save money.
    “Let’s say you wanted to get a U2 
song. Well, U2 is going to cost you 
hundreds of thousands of dollars. 
You can buy the master license to 
the song and hire a band or group 

of musicians locally to re-record that 
song,” says Stevens.
    This loophole is no secret to inde-
pendent filmmakers. Just ask Mike 
Hachey, president and executive 
producer of Halifax-based Egg Films.
    “We’ve taken songs like James 
Brown ... We bought the rights for 
“I Feel Good” for an Atlantic Lottery 
campaign and then recomposed it 
with a local artist here,” says Mike 
Hachey. 

    

While doing work for advertise-
ments may not be every musician’s 
artistic goal, all film media offer the  
advantage of exposure.
    “I think any band that is serious 
about being a band should explore this 
market,” says MacArthur.
    “I know MTV was looking for music 
for one of their reality shows and they 
weren’t offering bands anything, it was 
just the exposure.”

Sounds with pictures
Movie soundtracks help independent bands win exposure for their music

TREVOR HOWLETT

Win-win: Producers get  cheap or free music for their films, independent artists get more people listening to their songs. 
“An independent band 
has a better chance of being 
in an independent movie … 
They just have to call us, ask 
us for permission … and it’s 
done.

Rob MacArthur
Co-owner, From Here To There 

Records

the chilling ballad “All of One is the 
Other,” reinforcing a sense of con-
flict between the songs of the album. 
Adrian Jewett’s voice is vul-
nerable but compliments the  
marriage between his leads and 
Emma Ditchburn’s volatile harmo-
nies. Thin threads of electronica 
stitch together indie pop and clas-
sical music into an exhilarating  
blanket of sound. 
   - A.T

       
       University of King’s College School of Jounalism
                        TV Workshop presents   
                         

  the ’fax                                                   
      Thursday
                                                                 7:30 p.m.
      Eastlink
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Pop Explosion gains recognition, dollars
geoff davieS
geoff.davies@rogers.com

   Poll the crowd in Gus’ Pub or ask 
a student and they’ll say it’s new art 
and music that set our city apart, but 
this view is sometimes smothered 
by those who feel tall ships, ceilidhs 
and bagpipes best embody the Nova 
Scotian spirit.
   Waye Mason, executive director 
for the Halifax Pop Explosion, says 
this is why he had to battle to get the 
music festival the recognition and 
funding it deserves. 
  Last week was the 17th Pop 
Explosion and the festival’s first year 
as a Halifax Hallmark event. 
The official title from city council 
puts the event alongside the Tall 
Ships festival, the Nova Scotia Tattoo 
and others deemed to be culturally 
and economically important for 
Halifax.
   The festival won this recognition 
last December, but only after years 
of funding applications, rejections 
and a media campaign. 
   It was a “real chore” to get 
approved for Hallmark status, says 
Mason. It shouldn’t have been so 
hard to convince the city’s special 
events advisory committee that the 
festival deserved the honour and the 
$10,000 that comes with it, he says. 
   “It’s just hard to convince some 
guy whose favourite band is Journey 
that he should give money to friggin’ 

Eric’s Trip.”
  Mason says the kilts-and-Celts 
vision of Nova Scotia is a well-
entrenched, but fabricated image 
of the province used to sell it to 
tourists. For the Pop Explosion and 
other events that don’t mesh with 
that identity, it can be tough to get  
funding.
   “We’re the opposite of that,” says 
Mason.
  The music festival applied for 
Hallmark status and $10,000 – one 
of the lower levels of funding for 
Hallmark events – in early 2008. 
They got turned down, just like 
many previous attempts to get big 
dollars from the city.
   But this time, Mason and the Pop 
Explosion didn’t take it lying down.
     “I had to make a bit of noise,” says 
Mason.  
    About 150 letters and one media 
blitz later, Mason had convinced the 
city’s special events committee to 
reconsider their decision and grant 
Hallmark status to the event.
     Councillor Dawn Sloane has been 
sitting on this committee since it 
was founded in 2007, but she says 
the funding delay was more of a  
screw-up than a struggle. 
   Sloane says the festival is a “fan-
tastic” event that generates enough 
buzz to deserve the money and the 
title, but with all the events that 
apply for funding, “sometimes those 
that should be spotlighted aren’t.”

    The committee passed over the Pop 
Explosion in part because the decid-
ing body was still new at the time, 
and still trying to sort out its stan-
dards, Sloane says. 
   Back then, she says, their way 
of scoring the impact of events 
was more attuned to cruise ships 
than concerts, because youth act  
differently than other event-goers. 
    This is a fact and a challenge 
Mason knows well.
      “We could have car after car of 
kids roll in here from St. FX or Acadia 
to go to the festival and they’ll have 
bought their passes or their tickets 
but they’ll literally be in clubs trying 
to find a bed to sleep on or a couch to 
sleep on that night,” he says.    

     Mason says the festival has a large 
economic impact, but traditional 
measuring methods don’t properly 
capture the impact of youth-oriented 
events.
  Advance ticket sales to people 
outside Halifax take up about a 

quarter of the pie. Fifteen per cent 
are from outside the province. The 
five-day festival stands to reach up 
to $200,000 in total ticket sales this 
year, says Mason. It could be their 
biggest year yet, he added.
   Among those reaping the bounty 
of the Pop Explosion is Dimo 
Georgakakos, whose family owns 
Gus’ Pub. The Agricola St. bar has 
hosted Pop Explosion shows for the 
past three years, and has shows 
lined up for every night of this year’s 
festival.
   Georgakakos says he expects the 
festival will boost liquor sales at his 
bar. While he’s not expecting a major 

jump, he says the concerts could do 
a lot to liven up business during the 
week. 
   Halifax is now known nationwide 
for the quality of its local music, and 
the Pop Explosion helped make that 
happen, Georgakakos says.
    “In five or six or 10 years this could 
be a major draw to Halifax, and   
(governments) have to understand 
that … They have to help them out 
because they will get the benefits 
later on for sure,” he says.
    “They have to nurture it.”

adam miller
ad203351@dal.ca 

Bob Dylan 
Christmas in the Heart 
2.5/4 

This is quite possibly the most dis-
turbing interpretation of Christmas 
songs ever made, yet it is impossible 
to turn off. You really haven’t heard 
a Christmas song until it is belted 
out by the inimitable voice of Bob 
Dylan.

Some might say Dylan goes over-
board with his blood-curdling ren-
ditions of classic Christmas tunes, 

but if you accept it for what it is – a 
twisted, hilarious passion project – 
you can’t help but love it. 

The comical cover of Jimmy 
Buffett’s “Christmas Island” is an 
example of how far Dylan will go for 
a laugh, yet it isn’t clear throughout  
the album whether he is attempting 
to be serious or not. 

Dylan has essentially become a 
parody of himself, and this album 
is a testament to that – in a good 
way.  
 
 

 
The Gasoline Brothers 
Tsk
 3.5/4

These relatively unknown alt-folk 
rockers are The Netherlands’ answer 
to more familiar bands like Wilco 
and Wintersleep, with their catchy, 
high-energy melodies, thought-pro-
voking lyrics and skillfully layered 
harmonies. 

The album lends itself to a softer 
style of indie rock, yet they manage 
to innocuously blend hard-edged 
guitar solos and experimental  
instrumentals into their light-rock 
facade. You can’t pinpoint their 
exact style, as songs seem to float 
from one genre to the next. 

The second song on the album, 
“2-5 Tuesday” is a solid indie rock 
anthem with incredible vocal and 
melodic power, while the purely 
instrumental song “Lorenza 
Pellegrini” is light and rhythmi-
cally soothing, more reminiscent of 
bands like Phish and Radiohead. 

It’s one of the best indie albums of 
the year, and due to its lack of recogni-
tion in mainstream media, it’s worth 
discovering this gem on your own.  

-A.M

 

 
King Beats 
Heavy in the Beats Vol. 1
3/4

This innovative album pushes 
the boundaries of experimental 
percussion-based music, redefin-
ing the extent of what drummers 
can do both rhythmically and har-
monically. Without any vocals or 
instruments other than percussion, 
this unique blend of unknown and 
prominent drummers makes for an 
exceptionally distinctive sound. 

It features the master of modern 
jazz percussion, Billy Martin, from 
the prominent contemporary avant-
garde jazz-funk trio Medeski, Martin 
& Wood. His short solo track entitled 
“Shaman with Sword” is a hypnotic 
performance using a diverse array 
of percussion instruments includ 
ing two berimbau, an Egyptian tam-
bourine, three congas and the dis-
tinctively weird and indescribable 
sound of an aquasonic.

 Although the performances may 
not be as long as one would hope, 
the goal of NYC drummer Andrew 
McAuley (a.k.a. Kind Beats) was to 
bring together a diverse arrange-
ment of percussionists to create an 
album that showcases the rhythmic 
abilities of drummers from different 
walks of life. 

 The album can be downloaded 
in its entirety online and is only the 
first in a collection of volumes soon 
to be released. 

-A.M

ADAM MILLER 

Barnburner  played at Gus’ Pub during the Pop Explosion.

“It’s just hard to convince 
some guy whose favourite 
band is Journey that he 
should give money to 
friggin’ Eric’s Trip.

Waye Mason 
Pop Explosion Director
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The Halifax Pop Explosion strives 
to be the biggest and best alternative 
arts and music festival in Canada. 
This year it’s doing even more with 
innovations like the Halifax Film 
Explosion, an independent music-
oriented film showcase.  

The Pop Explosion has received 
global recognition since it began in 
1991 as a forum for local indie musi-
cians. It continues to stay cutting 
edge by expanding into different 
genres of music, culture and the arts. 

This year, it’s showcasing 143 
bands in 15 venues for a total of 43 
concerts in just four days, as well 
as numerous art, film and dance  
installations. 

Bands are coming from across the 

globe, hailing from 33 cities and six 
countries. 

“We want to reflect all the types 
of new and innovative music in 
Halifax,” says executive director 
Waye Mason, “and to be a catalyst 
for genres from punk to folk to hip 
hop, to get exposure and play with 
some of the greatest in their genres 
in the world.”

The artists appearing this year 
also greatly contribute to the  
growing popularity of the festival. 

“There are definitely higher profile 
artists this year than we’ve ever had, 
like Girl Talk, MSTRKRFT and Final 
Fantasy,” says talent director Steve 
Lutwick. “We’ve never had three big 
shows like that before.” 

But Mason says the growing 
popularity and diversity of the Pop 
Explosion is nothing new. 

“I think we have become far wider 
in scope since the beginning but 
if you look at the last five years, it’s 
been pretty diverse.”

“Historically, I think we hit our 
stride around 2004, where we have 
had everything from Kate and 
Anna McGarrigle, to Arcade Fire, to 
K’Naan,” Mason says.

Another first for the festival is 
the Halifax Film Explosion, an  
independent film showcase on 
Friday and Saturday nights focusing 
on music-oriented films. 

The showcase is providing the 
same types of opportunities for indie 
filmmakers that the Pop Explosion 
has for indie musicians over the past 
17 years.

“Last year we tried to launch 
the film festival and it was more  

complex than we thought,” says 
Mason, “but this year we have a the-
atre at Park Lane Cinema on Friday 
and Saturday that has four screen-
ings of cool films related to music.”

One of the films, RIP: A Remix 
Manifesto, is directed by Brett Gaylor 
and explores the issue of copyright 
infringement in music, with DJs such 
as Girl Talk featured. 

To help with the growing size of 
the festival there are also about 150 
volunteers, mostly students, helping 
out this year – more than ever before.

In addition to working the doors, 
putting up posters and decorating 
venues and stage-managing, the vol-
unteers also provide a more accom-
modating service. 

“We rely on our amazing volun-
teers to give up their couches, floors, 
extra rooms, beds, etc. for bands 

in exchange for a show ticket or 
two,” says billet coordinator Ashley 
LeBlanc.

More than 30 bands will be stay-
ing with volunteers in and around 
Halifax this year. This is a service 
somewhat exclusive to the Pop 
Explosion in comparison to other 
festivals in Canada.

“People are usually pretty afraid 
of letting bands crash at their 
place,” says LeBlanc. “But from past  
experience it’s usually a pretty fun 
time.

“I’ve woken up to a full table of 
breakfast that had been prepared 
by a certain band I housed one 
year (Clothes Make the Man). They 
bought muffins, coffee and snacks 
from the café down the street for my 
roommates and I. It was nice to wake 
up to.”

Pop Explosion makes some noise
Girl Talk, MSTRKRFT, Final Fantasy headline festival

ADAM MILLER

Red Mass played the Paragon with Crystal Antlers for this year’s Pop Explosion.

ADAM MILLER

California rockers Jonny Bell (left) and Kevin Stuart of Crystal Antlers played the Paragon on Tuesday.

Miller’s HPX Picks

“There are definitely 
higher profile artists this 
year than we’ve ever had, 
like Girl Talk, MSTRKRFT and 
Final Fantasy ... We’ve never 
had three big shows like that 
before.

Steve Lutwick
talent director

Friday Night

10:10 p.m.
Dan Mangan at Company House
$6 door

12:30 a.m. 
Japanther at the Seahorse
$10 adv/$12 door

MSTRKRFT at the New Palace
$30 adv/$40 door

Saturday Night

9:30 p.m.
Rich Aucoin at St. Antonio’s Hall
$20 adv/$25 door

10:15 p.m.
Girl Talk at St. Antonio’s Hall
$20 adv/$25 door

1:00 a.m.
The Gideons at Gus’ Pub
$8 door


